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Sorting out the truth in politics

Tax credits statement confuses a few points
The statement

"The annual cost of free tax credits alone
paid to illegal immigrants quadrupled to
$4.2 billion in 2011."
Donald Trump, Aug. 16, in a policy plan

on immigration

The ruling
The $4.2 billion figure caught

our eye. Though Trump's cam-
paign didn't get back to us, we
found a 2011 audit by the Trea-
sury Inspector General for Tax
Administration that corrobo-
rates his claim. Nonetheless,
Trump confuses a few points.

In 2009 (not, as Trump says, in
2011), "individuals who are not
authorized to work in the United

States were paid $4.2 billion in
refundable credits," according to
the report. That's indeed more
than four times the amount in
2OO5 ($924 million).

How did this happen?
Although undocumented

immigrants can't get a Social
Security number, they can file
taxes with a different nine-digit
number, the Individual Taxpayer
Identification Number, or ITIN.

Experts told us that illegal

immigrants make up the vast
majority of ITIN filers, though
there's no way of knowing just
how many. The group also
includes legal immigrants (ref-
ugees, asylum seekers, spouses),
foreign workers (professors,
technology workers, people who
own businesses in America but
live abroad), and dependents of
both citizens and immigrants.

Regardless of immigration
status, ITIN filers are not eligible
for Social Security. According to
the Social Security Administra-
tion, undocumented immigrants
doled out an estimated $12 billion
in payroll taxes but will never get
the benefits. Also, ITIN filers can't
get the Earned Income Tax Credit,
due to a provision in a 1996 law.

ITIN filers, however, can

receive the
A d d i t i o n a l
Child Tax Cred- T^H...^^
it, a refund
given to people
who owed less
in taxes than deductions they
could receive through the Child
Tax Credit ($1,OOO per child).

The credit, as it stands today,
was established in the Economic
Growth and Tax Relief Recon-
ciliation Act of 2001, one of the
tax cuts passed under President
George W. Bush. Unlike in 1996,
Congress did not write a pro-
vision barring ITIN filers from
claiming the refund.

As a result, claims for the addi-
tional child credit have increased
significantly since 2OO1, according
to the Treasury Inspector General

audit. By 2OO9, 2.3 million ITIN
filers received $4.2 billion through
the additional child credit, a four-
fold increase over 2OO5.

Under this current system for
ITIN filers, "the government isn't
losing out," according to Bob
Greenstein, senior tax analyst at
the left-leaning Center on Bud-
get and Policy Priorities. It gets
more money in revenues than it
gives out in credits.

However, he said it's slightly
misleading to say recipients of the
child credit are illegal inraiigrants.

"The vast majority of that
$4.2 billion, the filer may be
undocumented, but you have to
have a child to receive it. And the
children are overwhelmingly U.S.
citizens," he said.

In other words, the $4.2 bil-

lion tax credit largely benefits
American-born children, whose
parents are admittedly undocu-
mented immigrants.

Trump's immigration plan
actually addresses this poten-
tial issue: He calls for an end to
birthright citizenship.

It's also important to note
that illegal immigrants pay an
estimated $12 billion in payroll
taxes to Social Security and don't
receive benefits. So Irump is leav-
ing out a significant part of the
picture when it comes to taxes
and undocumented workers.

Overall, we rate his claim Half
True.

Linda Qiu, Times staff writer
Edited for print. Read the full version
atPolitiFact.com.

People notes
Personnel appointments, promotions and announcements

Agnes
Rychtarczyk

Rita
Lowman

Cassandra
Smalley

Accounting
Agnes

/ Rychtarczyk
has been named
a tax associate
atCBIZMHM,
LLC, Clearwater.
Rychtarczyk
previously was
employed by

Miller Cooper & Co. in Chicago
and earned her bachelor of
science in accounting and
finance from Lewis University in
Illinois.

Banking
Rita Lowman
has been elected

^ the 2017 chair-
woman elect of
the Florida Bank-
ers Association.
Lowman is exec-
utive vice presi-
dent and chief

operating officer at C1 Bank, St.
Petersburg. Lowman will be only
the third woman to chair the
Florida Bankers Association in
its 126 year history. The Florida
Bankers Association focuses
on maximizing the ability of
Florida-based banks to compete
effectively and profitably while
being a positive influence on
the economic well-being of all
Floridians.

Financial
Cassandra
Smalley has

/ -§ been promoted
to director
of financial
planning and
portfolio analyst
at Doyle Wealth
Management,

St. Petersburg. Smalley, who
will be working directly with
clients to develop a cohesive
strategy to meet their financial
goals, previously served as a
portfolio analyst. She graduated
from the University of Florida
and earned her master's in
business administration with a
finance concentration from the
University of North Florida.

Health care
Dr. Marie
Jeoboam, board-
certified family
practitioner, has
joined BayCare
Medical Group
and is now
accepting new
patients at Fourth

Street Family Care, 7005 Fourth
St. N, Suite 1, St. Petersburg.
Jeoboam earned her medical
degree from the Florida State
University College of Medicine
in Tallahassee and completed
a residency in family medicine
at Portsmouth Family Medicine
in Portsmouth, Va. A Persian
Gulf War veteran, having served
in the Army and the National
Guard, she also holds a post-
graduate degree in biomedical
science from Barry University
School of Natural Health and
Sciences in Miami Shores.

Hospitality
Nikki Yourison
has been

*£r promoted to
^ public relations

"•C"*' manager at the
Seminole Hard
Rock Casino in
Tampa. Yourison
is a University

of Florida graduate. Before her
promotion, she served as public
relations coordinator.

Legal

Dr. Marie
Jeoboam

Jeffrey P.
Greenberg

Jeffrey P.
Greenberg
has become of
counsel at the
firm of Barnett
Bolt Kirkwood
Long & Koche
Attorneys at
Law, Tampa.

Greenberg formerly practiced as
Jeffrey P. Greenberg PA, Tampa,
and served as senior vice
president and general counsel
for PresGar Cos., a national
provider of diagnostic imaging
services.

Erin M.
McKenney has

^ been elected
„ to the board

of directors
of the Tampa
Connection,
a yearlong
program that

prepares a select group of
professionals to become
active volunteers and leaders
in the Tampa Bay area, while
continuing to build professional
relationships. McKenney is
an associate, and focuses her
practice in health law. She
earned her juris doctorate from
Florida State University College
of Law and her bachelor's
of science degree from the
University of Central Florida.

Real estate
Jeannette
Jason has

^ been named
director of the

%=•-•- land brokerage
services group

Erin M.
McKenney

Nikki
Yourison

Tampa. Jason
brings 25 years of industry
experience to Cushman &
Wakefield after founding and
owning DJG Tampa Inc., where
she specialized in brokerage,
assemblage and redevelopment
projects in downtown Tampa.
She earned her bachelor's of
science degree in economics
from Florida State University
and is a Certified Commercial
Investment Member (CCIM)
designee.

Technology
Brian Yavorsky
has been

*$ named vice
president of
technology
at Cody

Brian Consulting,
Yavorsky Tampa

Yavorsky
will be responsible for
Cody's use of technology
internally, for the technology
used for software products
including Cody's proprietary
software CodySoft®, and for
advising Cody's corporate
senior management on all
technology issues. Before
joining Cody Consulting,
Yavorsky served as the vice
president of client strategies
for Standard Register, where
he was dedicated to driving
product development program
management, and innovation
of current and emerging
technology solutions.

PeopleNotes and Company
Notes (on money.tampabay.com)
are compiled by Dolly Brosan.
Send your information with a
high-resolution photograph to
dbrosan@tampabay.com.

>> AMAZON continued from ID

disconnect. If you find a way to
not be on your phone at all times,
please let me know," said Dan-
iel James Scott, executive direc-
tor of the Tampa Bay Technology
Forum. "The challenge is looking
at how the technology we have
is changing how we work all the
time, and adapting to that cul-
ture and the new level of data
that's available at our fingertips.
It's a bit of a mystery to me how
to balance that."

Those entrepreneurs also say
that today's interconnected tech-
nology is the workforce game-
changer. Out are the days of
punching in for 9-5. In is the
worker who can work anytime
from virtually anywhere with
anyone.

The New York Times report
seemed to resonate most with
a generation once or twice
removed from the median age of
the Amazon workers quoted in
the article. Younger workers, who
have grown up basically tethered
to a smartphone, shrugged off
the claims of Amazon's seemingly
bruising white-collar working
conditions on social media and
in articles on other news sites
like Recode.net and Fortune. But
baby boomers and others who
have been a part of the workforce
longer see it as a seismic shift
with dire consequences.

"What bothers me about Ama-
zon is this dependence on tech-
nology that drives people to
work all the time instead of the
five-day workweek. They work
harder for longer the more tech-
nologically advanced we get,"
said Dalton Kehoe, a professor
at York University and author of
Mindful Management: The Neu-
roscience of Trust and Effective
Workplace Leadership. "Being
online 24/7 and being intensely
focused on competing with your
colleagues is not healthy. Not in

.

New York Times
An Amazon worker sits in an office at the company's Seattle campus. A recent New York Times
story included former employees' stories of how Amazon's workplace is joyless and high-stress.

the short term or the long term.
To make this a key part of corpo-
rate culture is disturbing."

Burnout, as experienced by
former Amazon employees in
the New York Times piece, looms
for millennials everywhere who
continue to work this way, Kehoe
said. A proper work-life balance
is needed to justify the intense
pressure many young people
put on themselves these days, he
added.

"In today's world, the work-life
boundaries have been blurred,"
said Rebecca White, a professor
of entrepreneurship at the Uni-
versity of Tampa. "It's an issue,
and this new expectation is caus-
ing some young people to be
overwhelmed."

But plenty of young people

>> CHIP continued from ID

consumers will insert cards into a
terminal slot, similar to an ATM,
or place it on a card reading tray,
sort of like when paying by phone
through Apple Pay or Google Wal-
let. Sometimes customers may
be prompted to enter a personal
identification number.

At restaurants, servers will
bring mobile point-of-sale EMV
devices to the table.

"I think we are behind in pay-
ment methods in the states. The
EMV chip is a smart move for
security, and it will make the res-
taurant dining experience much
more easygoing," said Brian Con-
nors, a restaurant consultant
with Connors Davis Hospitality in
South Florida. "Millennials have
already embraced the paying by
iPad technology. This is the way
of the future. It's done on spot,
and there's no waiting involved."

Come Oct. 1, the coffee shops,
restaurants, retail stores and bars
where we spend our money will
be responsible if they accept pay-
ments from scammers or stolen
cards. At this point, it is not clear
how the change in liability will be
enforced or how it will affect cus-
tomers who experience fraud.

The new chip in credit and
debit cards creates new data
every time it's used, making it
much harder for scammers to
steal personal information. It
does not, however, provide this
extra protection when making
purchases online.

"There are great advantages
to this for the customer. For
one, they will never have to lose
possession of their credit card,

Credit cards
by the numbers
» 1.2 BILLION: Number of
credit and debit cards that have to
be upgraded to chip cards.
» 12 MILLION: Number of
point-of-sale terminals that have
to be upgraded to accept chip
cards.
» 59 PERCENT of retailers that
will be EMV-compliant by the end
of 2015.
»181,OOO EMV chip-activated
merchant locations.
» 41 PERCENT of U.S. debit
cards that will be issued as EMV
cards by the end of 2015.
» 7OPERCENT of U.S. credit
cards that will be issued as EMV
cards by the end of 2015.
» $3.5O average cost for issuing
a new EMV card.
» $5OO-$1,OOO: Average cost
of an EMV-compliant point-of-sale
terminal.
Source: creditcards.com

which means it will be hard for
a server or someone else to steal
your information," said Dar-
ren Tristano, vice president of
Technomic, a Chicago-based
food research firm. "But it often
requires customers to enter in a
tip in front of a server."

For some Tampa Bay mer-
chants, it will be an easy transi-
tion. At Buddy Brew Coffee, cus-
tomers' credit cards are swiped
on a Square point-of-sale device,
where they can select a tip
amount with the touch of a but-

have found a balance.
"It starts with leadership. I try

to lead by example by not send-
ing emails all hours of the night.
Unless it's an emergency, I don't
answer work calls and emails
after 5 p.m.," Scott said. "There's
this sense that we have to con-
stantly change our own individ-
ual culture to fit in with the com-
pany, and that's just not the case.
As a leader or manager, you do
best by your employees by set-
ting a strong work culture to
abide by, and if it doesn't mesh,
there are plenty of other jobs for
people elsewhere."

But many who have cemented
their careers in tech and other
innovative consumer industries
see it as a personal choice.

"There is no successful corn-

ton on a screen. Receipts are
then usually emailed to a cus-
tomer, where they are prompted
to review their experience, said
Dave Ward, co-owner of the
Tampa coffee chain.

Square, a payment process-
ing company, is upgrading its
devices to include new chip read-
ers. Ward expects them to arrive
at his Tampa area coffee shops
soon.

"Personally I bank with the
big banks and have my debit
card switched out like four times
a year because their database
has been accessed illegally and
there's a risk of fraudulent activ-
ity," Ward said. "I think this is a
big step forward in securing our
personal credit card informa-
tion, from both standpoints as a
business owner and consumer.
It's necessary."

Karma Juice Bar & Eatery, a
new restaurant in St. Petersburg,
is also a Square user. Owner Josie
Barber wasn't aware of the new
credit card chips coming this
year but said it makes sense.

"I'm not computer savvy, but
I know most of my custom-
ers are. Many of them pay with
the same credit card every time
and Square saves that info so it
tracks their purchases and auto-
matically emails them a receipt
every time they come in," Barber
said. "The new chip sounds like
a very secure way to pay, which
is important. Many customers
would rather pay by using their
phone than credit cards these
days for that reason."

Barber doesn't anticipate get-

pany out there that hasn't expe-
rienced some degree of this. For
Amazon, the company went
through a difficult time a few
years ago as they struggled with
profitability," said Anand Pal-
legar, CEO of Sarasota-based
At Large Inc., a tech marketing
and branding firm. For that rea-
son, he said, it would make sense
that some employees have built
up resentment about their time
there.

"There are pros and cons with
any job, but there is always indi-
vidual choice. There are plenty of
people who will want to work at
Amazon and plenty who don't."

Contact Justine Griffin atjgriffin@
tampabay.com or (727) 893-8467.
Follow @SunBizGriffin.

ting the new chip readers in
her store any time soon though.
Her juice bar opened just four
months ago.

Credit card companies are
slowly replacing old customer
cards with the new chip embed-
ded technology, but all cards will
still have a magnetic stripe to
swipe and pay the current way.
Merchants are not being forced
to upgrade point-of-sale devices
to include the chip technology.
They just assume greater risk by
not doing so.

Other restaurant chains have
been early adopters to new and
more secure forms of payment.
Chili's began installing tableside
tablets at restaurants nationwide
in 2013. There diners can order
and pay from a screen installed
at their table. No exchanging of
credit cards with a server neces-
sary. Carmel Kitchen, a Tampa
Bay-based restaurant chain,
has been using iPads as menus
and as a way to pay by swipe for
years. Urban Brew & BBQ in St.
Pete is another iPad user. It's
unclear when these restaurants
will add new chip card reading
technology.

"This shouldn't make a bit
of difference in terms of sales
for restaurants," said Malcolm
Knapp a restaurant economist in
New York. "And there's no major
change for customers. It's just
placing more responsibility on
the restaurant."

Contact Justine Griffin atjgriffin@
tampabay.com or (727) 893-8467.
Follow @SunBizGriffin.


